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TECHNICAL STAFF 


Goalkeepers Coach_ 

Equipment Manager_ 

Head Athletic Trainer 
Team Physicians_ 


Primary Hospital _ 

Massage Therapist _ 
Team Chiropractor_ 


_Bertram Zarins, M.D. 


Largest MLS At 
Team Colors_ 


_FieldTurf Monofilament 

(FIFA two-star approved) 
_115 x 75 yards 


VISITING TEAM HOTEL 

Sheraton Braintree 
37 Forbes Road 
Braintree, MA 02184 
(781) 848-0600 


BROADCAST INFORMATION 

Regional Television Partner _TV38 

Talent _Brad Feldman (play-by-play) 

Greg Lalas (analyst) 

English Radio _WEEI Radio Network: 850 AM (Boston) 

680 AM (Boston) 
103.7 FM (Providence) 
1440 AM (Worcester) 
105.5 FM (Springfield) 

Talent _Brad Feldman (play-by-play) 

Greg Lalas (analyst) 


Broadcast Consultant 


PR CONTACT 

Communications Manager 


Mobile 
E-Mail_ 
PR Fax _ 
PR E-mail 


The 2007 New England Revolution media guide is designed to assist members of the media in their coverage of the team and Major League Soccer. 
For additional information, or to arrange interviews, please contact the Revolution Communications staff. 
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Revolution posted a 2-0 victory over the Dallas Burn in front of 
a sellout crowd of 22,006 fans. 

Gillette Stadium continued the tradition of major soccer 
events in Foxborough, Massachusetts during its inaugural 
season. On Sunday, May 19,2002, the stadium hosted a 
match between the U.S. Men's National Team and European 
powerhouse, the Netherlands. This was the final match the 
U.S. team played on American soil prior to departing for the 
2002 FIFA World Cup. The inaugural season culminated with 
MLS Cup 2002 on October 20, 2002 as the Revolution took on 

an MLS Cup-record attendance. 

In 2003, Gillette Stadium hosted CONCACAF Gold 
Cup first-round and quarterfinal matches including U.S. 
National Team victories over El Salvador, Martinique and 
Cuba. Another highlight of the summer was the match-up of 
European club giants Barcelona and Juventus in an interna¬ 
tional friendly match on Sunday, July 27,2003. 

In 2004, Gillette Stadium hosted an important interna- 


2005 CONCACAF Gold Cup, the first, an important grou| 
stage match day doubleheader on Tuesday, July 12, and 
quarterfinals doubleheader on Saturday, July 16. It was £ 
er eventful year, as Gillette Stadium hosted the 10th sea: 
New England Revolution soccer and major international: 


A new playing surface was laid at Gillette Stadiun 
the conclusion of the 2006 MLS season, and FieldTurf 
replaced the original natural grass pitch. Boasting the ne 1 
technology, Gillette Stadium was the first soccer facility vi 
wide to install the FieldTurf Monofilament System, a syst 
that has also earned FIFA's 2-star rating. 

Gillette Stadium's predecessor, Foxboro Stadium, 
ed 10 U.S. National Team games, where the U.S. posted 
0-3 all-time record. Foxborough has also played host to \ 
Cup Qualifiers, World Cup matches, Women's World Cu[ 
matches, international friendly matches and Women's Gc 
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New England Patriots have delivered seven conference titles 
and three league championships in the last decade, while the 
privately-financed Gillette Stadium has given fans a world- 
class facility in which to enjoy New England’s new champi¬ 
onship tradition. 

Kraft's long-standing support of soccer in the United 
States dates back to his efforts in the early 1990s to secure 
Foxborough as one of the nine host venues for the 1994 FIFA 
World Cup. The success of the 1994 World Cup ushered in a 
new era in New England sports and on June 6,1995, the Kraft 
Family became the founding Investor/Operator of the 
Revolution, joining Major League Soccer for its inaugural sea¬ 
son of 1996. 

Kraft's contributions to MLS include: a two-season 
tenure as Investor/Operator of the San Jose Earthquakes from 
1999-2000. Additionally, Foxborough has hosted the MLS Cup 
three times, including the 2002 final between the Eastern 
Conference Champion Revolution and the Los Angeles Galaxy 
at Gillette Stadium in front of the then-largest crowd in MLS 
history (61,316). 

The United States’ men's and women's national soccer 
teams have also enjoyed tremendous support from the Kraft 
family and soccer fans throughout New England. Since 1990, 
Foxborough has hosted 22 international matches involving 
U.S. teams at Foxboro Stadium (1990-2001) and Gillette 
Stadium (2002-06), with several more matches scheduled in 
2007. 

The U.S. teams have enjoyed remarkable success in 
Foxborough, compiling a combined record of 17-1-4 in those 
games. In addition to hosting games in the 1994 Men's World 
Cup, Foxborough was a host city for the 1999 Women's World 
Cup, when more than 50,000 fans watched the U.S. women 
defeat North Korea, 3-0. Gillette Stadium has also hosted the 
2003 and 2005 CONCACAF Gold Cup - the North American, 
Central American and Caribbean regional championship - and 
will again host the tournament in 2007. 

Kraft is a lifelong New England sports fan. He began 
attending Boston Patriots games during the 1960s. When the 
franchise moved to Foxborough in 1971, he purchased sea¬ 
son tickets for his family, an account he maintained for the 
next 23 years before purchasing the franchise in 1994. 



Beyond their success on th 
enjoyed unparalleled support from 
ty under his guidance and Kraft ha 
one of the most influential an 

A native of Brookline, Mi 
schools before entering Columbia University on an academic 
scholarship. Upon graduation, he received a fellowship to 
attend the Harvard School of Business, where he earned a 
master’s degree in business administration. 

Kraft began his business career with the Rand-Whitney 
Group, Inc. of Worcester, Mass., a company he later acquired. 
In 1972, he founded International Forest Products, a trader of 
paper commodities that now does business in 82 countries 
around the world. Together, Rand-Whitney and International 
Forest Products comprise one of the largest privately owned 
paper and packaging companies in the United States. In 1998, 
he founded the Kraft Group to serve as the holding company 
for the family's varied business interests, whose holdings 
include the Rand-Whitney Group, Rand-Whitney 
Containerboard, International Forest Products, the New 
England Patriots and a portfolio of more than 30 private equity 
investments. 

Over the past three decades, the Kraft family has been 
one of New England's most philanthropic families, donating 
millions of dollars in support of local charities and civic affairs. 
In 2004, the family received the Lifetime Achievement Award 
during an annual sports legends event in Boston. They were 
also recognized as Boston's most powerful family by Boston 
magazine. Kraft serves on the board of directors for Viacom 
and is on the executive committee of the Dana-Farber Cancer 
Institute, where he established the Robert K. Kraft Family 
Blood Donor Center. He is a trustee emeritus of his alma 
mater at Columbia University and is a trustee of Boston 
College. He has served on the board of directors of numerous 
institutions, including the Federal Reserve of Boston (New 
England), the board of overseers of the Boston Symphony 
Orchestra, and has received honorary degrees from a variety 

NCAA’s highest honor when he received the 2006 Theodore 
Roosevelt Award for 
lete at Columbia am 








J onathan Kraft, the Investor/Operator of the New England 
Revolution, has guided the organization from infancy to 
its present position as one of the most successful teams 
in Major League Soccer, on and off the field. 

Kraft's initiatives helped secure a Major League Soccer 
club for the Boston area when the league was being formed in 
1995. In 1996, he brought MLS' inaugural MLS Cup champi¬ 
onship to Foxboro Stadium, where it returned three years later 
in 1999, and again in 2002 at the newly-opened Gillette 
Stadium. 

Kraft played a leading role in the development, con¬ 
struction and opening of Gillette Stadium - the home of the 
Revolution and New England Patriots - one of the world's pre¬ 
mier sports and entertainment facilities. Kraft worked with sta¬ 
dium designers in an effort to create a fan-friendly facility that 
serves as a model for future projects in this country. 

The state-of-the-art venue opened on May 11, 2002, 
with a match between the Revolution and Dallas Burn. One 
week later, the U.S. Men's National Team made its first 
appearance at Gillette Stadium. On Oct. 20, MLS Cup came 
to Foxborough for the third time in six years, this time with the 
Revolution vying for the league's top honors. An MLS Cup- 
record crowd of 61,316 fans attended the match, marking the 
largest attendance figure for a soccer game in New England 
history. 

Kraft is also the President and Chief Operating Officer 
of the Kraft Group, a holding company that is comprised of 
companies in the paper and packaging industries, sports and 
entertainment, real estate and private equity investing. 

In paper and packaging, the Group's holdings include 
the Rand-Whitney Group, a manufacturer of corrugated con¬ 


tainers, and International Forest Products Corporation (IFP) a 
trader of paper commodities as principal doing business in 82 
countries. The Kraft Group also owns Rand-Whitney 
Containerboard, a manufacturer of 100% high performance 
recycled linerboard. 

include the three-time World Champion New England Patriots. 
Kraft has served as Vice Chairman and President of the 
Patriots for the past 12 years, and oversees the development 
of each department. In addition to his roles with the 
Revolution, Patriots and Gillette Stadium, Kraft also served as 
the Investor/Operator of the San Jose Earthquakes for two 
seasons before the team was sold to a local investor prior to 

Kraft's extensive background in sports management 
and his business acumen have greatly enhanced the growth 
of Major League Soccer. His success in operating the 
Revolution, the New England Patriots and Gillette Stadium, as 
well as his influence on the sports business landscape, earned 
Kraft the 2002 Sports Industrialists of the Year Award, present¬ 
ed annually by The Sports Business Daily. 

A graduate of Williams College, Kraft earned his MBA 
from Harvard Business School. He currently serves on the 
Board of Directors for a number of organizations, including the 
U.S. Soccer Federation, Children's Hospital Trust and the 
Citizens Bank of Massachusetts. He is also on the Board of 
Trustees for Williams College, Belmont Hill School and Park 

Jonathan and his wife Patti live in Boston, Mass., with 
their three children. 






























C raig Tornberg is in his fourth season as the General 
Manager of the New England Revolution after accept¬ 
ing the title in December 2003. 

Tornberg's business background and passion for the 

marketing, management and entrepreneurial experience with 
an involvement in the sport that stretches back over four 

Tornberg has established some of the highest ticket 
sales numbers in MLS, standards that are used throughout the 
league today. He was the recipient of several league awards 
including the 2000 Commissioner's Salesperson of the Year 
award and Commissioner's Top Group Sales Executive for 
2001. 

As General Manager of the Revolution, Tornberg keeps 
a hands-on approach with many current fan relationship initia¬ 
tives. He has developed many of the relationships between 
the club and New England's ethnic communities. In 2005, 
Tornberg was honored at the Massachusetts State House for 
his efforts within the Caribbean-American communities. He 

people in the New England Hispanic Community by El Planeta 
Newspaper in both 2005 and 2006. 

With the Revolution, Tornberg has also been intimately 
involved in staging some of the most successful international 
matches in the United States, including World Cup qualifiers, 
CONCACAF Gold Cups and international club friendlies in 
Foxborough, including games involving European giants such 
as Barcelona, Celtic, A]ax, Fiorentina, Benfica, Sporting and 
A.C. Milan. 

Tornberg has pioneered the sponsorship of preseason 
team tours that has seen the Revs visit destinations including 
Brazil, Bermuda, Costa Rica, Mexico, Ecuador, and the 
Azores. Most recently, Tornberg and the Revolution estab¬ 
lished the most comprehensive travel package in MLS when 
they announced a partnership with TNT Vacations, involving 
fan travel with Revolution preseason tours for the first time. 

Craig and his wife, Elena, live in the suburbs north of 
Boston, and have a son, Jordi, born in May 2006. His daugh¬ 
ter, Stephanie, is a pre-veterinary student. 


M ichael Burns is in his third year as Director of Soccer 
for the New England Revolution, after the former Revs 
defender and team captain was appointed to the posi¬ 
tion in April 2005. 

As Director of Soccer, Burns works closely with the 
coaching staff on all technical and operational aspects of the 

A true New England soccer legend, Burns was born 
and raised in nearby Marlboro, and was the Massachusetts 
High School Player of the Year in 1987 following his senior 
season at Marlboro High School. After a standout career at 
Hartwick College (1988-91), Burns became a regular for the 
U.S. National Team, earning 75 caps and starting two games 
for the U.S. in the 1998 FIFA World Cup. He was also part of 
the 1994 U.S. World Cup squad. 

Burns was allocated to the Revolution in 1995 at the 
inception of MLS and he played for - and captained - New 
England from 1996-2000, before finishing his playing career 
with the San Jose Earthquakes and the Kansas City Wizards. 
Burns also played for Viborg in the Super League in Denmark 
in 1995 before joining MLS. 

In addition to his day-to-day duties with the Revolution, 
Burns serves on the U.S. Soccer's Athlete Counsel and its 
Referee Committee. Burns is also member of the 16-person 
MLS Technical Committee. Prior to his appointment to his cur¬ 
rent post, Burns served on the MLS Disciplinary Committee. 
Burns also holds a USSF "A" coaching license. 

Burns is a member of the Board of Directors of the 
Boys and Girls Club of MetroWest that includes Marlborough, 
Hudson and Framingham. 

Burns lives in the suburbs west of Boston with his wife, 
Jen, and their three children: Kayla (7), Trevor (5) and Garrett 
(1). 








Since being named to the position in August 2003, 

Kohl has developed new trade-building sponsorships and pro¬ 
motional elements that have resulted in significant sales 
increases. Kohl created and executed a blueprint for the 
Patriots' playoff and Super Bowl appearances that resulted in 
record postseason revenues for professional sports, and he 
has been called upon to advise Fortune 500 marketing execu¬ 
tives on developing effective marketing and sales promotion 
platforms incorporating the Kraft Family's sports properties. 

Kohl has been integral to the Patriots and Revolution 
relationships with major sponsors and partners including 
Pepsi, McDonald's and Dunkin' Donuts. He manages a staff 
that includes directors of sales, corporate account managers 
and support staff. 








D even Apajee directs the Revolution Academy programs, 
including all youth player development and trainer pro¬ 
grams. During his three-season tenure at the helm of the 
team's youth development program, the Revolution Academy 
has expanded into a year-round program in communities from 
Maine to Rhode Island. 

An experienced youth coach and player development 
professional, Apajee began his coaching experience with Leyton 
Orient FC in England as the club's Football Development 
Officer. After coming to the United States, he worked with MLS 
Camps and then served as the Director of Youth Development 
for the Chicago Fire. At the youth level, Apajee is the Director of 
Coach Education & Player Development for Super Liga, Rhode 
Island's youth club league, and he currently coaches at the 
Premier club level. 

Apajee possesses an engaging style that commands 
young players' attention. A native of London, England, Apajee 
holds USSF "B" and UEFA“B" coaching licenses. 

He resides in Cranston, Rhode Island with his wife, 
Dawn, and two children. 


l-< Revolution, serving the club in a variety of roles. In 2007, 

L J after four seasons directing the team's media, and commu¬ 
nications operations, he assumed primary administrative oversight 
for Revolution tel 

in 2001 as a TV 
1 both the play-by- 
play voice and color analyst for the team’s broadcasts and has 
announced all three of the Revs’ MLS Cup appearances. 
Feldman's resume includes two seasons each as the play-by-play 
commentator for the Italian Serie A and Scottish Premier League 
telecasts on ESPN International. He has also called UEFA 
Champions League games, as well as Spanish, Brazilian and 
Dutch top-flight matches. 

After earning degrees from the Johns Hopkins University 
(B.A.) and the Columbia University Graduate School of 
Journalism (M.S.), Feldman worked in TV production, broadcast 
ler reporter. 
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J ames Mullins joined the Revolution's front office staff as 
Director of Ticket Sales in January 2007. He is responsible 
for managing and directing the Revolution ticket sales staff 
and its initiatives. 

Mullins joins the Revs after six successful seasons with 
the Los Angeles Galaxy. While with the Galaxy, Mullins earned 
the 2004 MLS Commissioner's New Business Leader Award, 
the 2004 MLS Commissioner's Sales Revenue Award and the 
2003 MLS Commissioner's Sales Revenue Award, and finished 
in the league's Top Ten for Group Sales in 2002. 

Most recently, Mullins was the Corporate Sales Manager 
for L.A., where he sold and executed the Galaxy's sales pro¬ 
grams and led the sales team to unprecedented levels of prof¬ 
itability. 

Mullins attended California State University - Long 
Beach, and spent five years in the United States Marine Corps, 
serving tours of duty in Operation Desert Shield/Desert Storm. 
While in the Corps, Mullins served as a rifle expert, and was 
awarded several medals and commendations. 


L izz Summers is in her second season with the Revolution, 
having joined the club in April 2006. In her current role, she 
directs and executes the team’s day-to-day public and media 
relations functions, and helps direct the team’s community 
appearances. 

Summers came to the Revs after three seasons at The 
University of Texas where she handled all of the media and pub¬ 
licity needs for several of the school's top-ranked programs. She 
also assisted with press operations for football and men’s and 
women's basketball. 

Before UT, Summers worked for four years at Boston 
College - including two years as an assistant media relations 
director - covering the men's hockey team during its 2001 NCAA 
Championship season, as well as several other teams including 
the men's soccer squad. 

During her seven years in collegiate athletics, Summers 
also directed media efforts for numerous NCAA and conference 
championships, and earned many awards for her publications. 

in economics and communication from Boston College, and is also 
nearing completion of her MBA from BC. 
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